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Course . .
# SEMESTER 1 Credits Course # SEMESTER 2 Credits
———————————————— | |
Ell(\)llG Composition & Literature 1 3 Ellalg Composition & Literature 2 3
F'f‘()SE)H Introduction to the Fashion Industry 3 FZAZSOH Appeal and Design | 4
FASH . ART .
120 Garment Construction 3 112 2-D Design 3
ART . FASH oo
101 Drawing 1 3 205 Textile in the Global Marketplace 3
Mathematics'- 3-4 Science & Lab- 4
Course Credits Credits
# SEMESTER 3 Course # SEMESTER 4
—_—— —  — e ————— =
F/ZAZSlH Appeal and Design 11 4 FgSlH Fashion Art Techniques Il 3
F'ZA‘?’SOH Fashion Art Techniques | 3 FﬁSSH Fashion Design Technology 3
- - - Vi
Behavioral or Social Science’- 3 Fili(c): Health & Sport for Life )
Mathematics or Science- 3 Humanities®- 3
Business 3 FASH Fashion/Retail Internship 3
Elective’ 207 or Elective
F'ZA‘SSOH Flat Patternmaking & Design 3
Bold italic items are Core Requirements.
NOTES:

Social Science courses include History, Political Science, Economics and Geography.
Behavioral Science courses include Sociology, Psychology, Anthropology and Geography. General Psychology is the
prerequisite for all upper level psychology courses.
Humanities courses include Art, Dance, Drama, Music, Foreign Language, Film, Philosophy, Theater and Photography at

ARTWS.

! Pre-calculus or Statistics strongly recommended for transfer

2 Choose from: ECON 101, Psych 101 or SOC 101

® Choose from: ARTS 125-Digital Arts, ART 169A-Web Design I, ART 112A-Digital Design, ART 145-Digital Illustration

4 Choose from: MGT 103-Entrepreneurship, MKT 101-Marketing, FASH 112- International Fashion Buying, or FASH 206-Visual

Merchandise & Display
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